


















methods to be perfected in centers of higher learning, our experience suggests
that well-designed surveys using state-of-the-art methods require a small
investment of resources that could generate a major return in terms of new
healthy eating promotions targeted to kids in a timely manner.

There has been considerable interest in both the new survey methods and the
findings of the 1993 California Dietary Practices Survey of Children. The
experience of this research should be prepared as a paper for publication in order
to advance this field. Validation and reliability studies should be conducted
comparing the new, short methods with more expensive traditional interview
techniques. There are several university settings in California that could easily
conduct this research.

Repeat dietary surveys with children 9 to 11 years of age in 1995 and 1997
in order to track trends in this age cohort, and add cohorts of middle school
and high school youngsters. These data provide the only statewide dietary
information about children. When repeated, they will provide a barometer to
gauge how the rapidly-changing lifestyles and influences on children are
impacting healthy eating. If expanded to include cohorts of older children (and
at the same time fruit and vegetable promotions are designed and implemented),
then it will be possible to track whether the. generation of kids graduating from
high school in the year 2000 is moving toward meeting at least one of the major
Healthy People 20()0 dietary targets.

*

The Department of Health Services plans to conduct the California Dietary
Practices Survey: Focus on Fruits and Vegetables every two years with adults
through the end of the decade. A second advantage of conducting regular
biennial dietary surveys of children would be the opportunity to capitalize on the
information about several related population cohorts. For example, in the 1993
California Dietary Practices Survey, a number of new questions aimed at parents
of school-aged children were added. These results could help to better target
intervention strategies and messages to families, as well as to identify needed
institutional changes and policy initiatives.

The Nutrition and Cancer Prevention Program of the California Department of Health Services
appreciates the opportunity made possible by the California Department of Education through
this Interagency Agreement to conduct resear~h essential to the successful conduct of the
Children's 5 a Day Campaign. We look forwar to continuing to work together in partnership
in order to improve the health of California's chi dren. to
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